




Social Media
Our Channels:

Facebook - https://www.facebook.com/firesmartbc 
Twitter - https://twitter.com/BCFireSmart
Instagram - https://instagram.com/firesmartbc

https://www.facebook.com/firesmartbc
https://twitter.com/BCFireSmart
https://instagram.com/firesmartbc


Social Media
Types of posts

○ FireSmart tips
○ Resources 
○ Wildfire planning information
○ Testimonials and neighborhood stories

https://fb.watch/7tcol1ngHo/


Social Media

Tone of Voice
Informative, Encouraging, Urgent

Why we post 
○ To encourage homeowners and local communities to take 

action in building their resiliency and preparation for wildfire. 



Social Media

Importance of sharing FireSmart BC posts
○ Spreads message exponentially
○ Leverages our content

Linking through to FireSmartBC.ca
○ Allows people to discover further information
○ Is a one-stop-shop for all of our programs and resources

Creating your own posts
○ Focus on local community events, progress and wins
○ Ensure graphics and messaging is on-brand
○ Rely on existing resources and content



Branding Your Sub Pages

Consistent look and feel
○ Allows your local community members to know they are 

following the correct page to get local information

Elements to update
○ Name - “Location FireSmart _______” (community, neighbourhood 

etc.)
○ Profile Image
○ Profile Header

Resources available at: www.firesmartbc.ca/toolkit 

http://www.firesmartbc.ca/toolkit


Example

Page: Group:





Toolkit

What is the FireSmart BC Toolkit?
○ It is a helpful web portal which hosts everything you need to build 

your own FireSmart communications materials (web, social, physical)
○ Includes: Video Links, Brand Guidelines, Key Resources/Links and 

much more!

To access the Toolkit visit www.FireSmartBC.ca/Toolkit

http://www.firesmartbc.ca/Toolkit


Let Us Learn From You

Tell us about your Toolkit experience:
○ What Toolkit information your community/group finds valuable
○ Additional ideas

Please email suggestions and feedback to info@firesmartbc.ca





Brand Guidelines & Marks Use

Following brand guidelines and trademark directives ensures our 
messaging looks professional and consistent 

Font

Neuzeit Grotesk or Arial
○ Regular and Bold



Color



Logo



Brand
In brand documents/files the first instance of the word 
“FireSmart” must have a trademark symbol and the following 
language must accompany the logo somewhere in the document.



Ember Graphics





Updated Website

Sneak Peek of the updated FireSmart Website

https://firesmartbc.your-dev-site.ca/


Ember’s Den

FiresmartBC.ca/Ember
○ Build FireSmart appeal to audiences of all ages
○ Educational Resources 



Other Great Resources

The Get FireSmart Podcast

FireSmart Homeowners Manual 

The FireSmart BC Magazine

https://firesmartbc.ca/introducing-the-get-firesmart-podcast/
https://homeowners-manual.firesmartbc.ca/
https://firesmartbc.ca/firesmartbc-magazine/


New Prescribed Fire Microsite

PrescribedFire.ca
○ Information on the benefits and history of prescribed fire, as well as 

Indigenous cultural burning
○ How to plan a controlled and approved burn

http://www.prescribedfire.ca




Community Resiliency Investment - FireSmart 
Community Funding and Supports Program

FireSmart principles are effective and cost-effective
however implementation can require some front-end spending. 

Applicable to local govt and First Nations

Purpose of CRI Funding
○ Lower front-end costs to communities
○ Ensure broader access to funding 
○ Ensure earlier access to funding



Community Resiliency Investment - FireSmart 
Community Funding and Supports Program

FireSmart BC Conference, Okanagan (Spring 2022)

Travel, accommodation and conference registration fees to 
attend conference are eligible for CRI coverage (specify as a line 
item on CRI application form 

Learn more and how to apply 

Deadline to apply: October 8, 2021

https://www.ubcm.ca/EN/main/funding/lgps/community-resiliency-investment/firesmart-community-funding-supports.html





